PROACTIVELY
SUPPORTING YOUR
PEOPLE TO REDUCE
THEIR EMISSIONS

Climate Leaders Coalition 2022

BEAUCKLAND COUNCIL

L FUTUREA




FUTURE

6FAUCKLAND COUNCIL

Nao Guy
Strategic Partnerships Advisor

Rose Scott
Senior Low Carbon Specialist

Eden Williams
Low Carbon Specialist

LD

Althea Lovell
Corporate Relations Partner
Spark NZ

Miranda James
Head of Sustainability
ASB

Madeline Hill
Downer Young Professionals
Sustainability Governance Group
Downer

Oliver Haultain
Downer Young Professionals
Sustainability Governance Group
Downer



AGENDA

= Climate change context and insights
® FutureFit in Business

= Top tips for engaging with your staff
on climate action

" Q&As

FUTUREAT

BEAUCKLAND COUNCIL




Mo tatou, a, mo ka uri 2 muri ake nei
For us and our children after us

Top insight from climate science

Supporting household behaviour change is crucial.

‘ It is necessary to at least halve mean
global household CO2 emissions by 2030,
with very steep reductions required for
wealthy households.

Source: 10 New Insights from Climate Science 2071, from Future Farth, The Farth league
Azote and World Climate Research Programme (shared at Cop26 2027)



https://10insightsclimate.science/10-new-insights-in-climate-science/6-supporting-household-behavior-changes-is-a-crucial-but-often-overlooked-opportunity-for-climate-action/

82% OF PEOPLE SAY THEY WANT

TO TAKE CLIMATE ACTION

attitude

Actions PERCEIVED as most impactful
Recycling
60%

51%

Avoiding plastic
Reducing cars

Reducing flights
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https://www.eeca.govt.nz/insights/eeca-insights/public-attitudes-and-action-on-energy-and-climate-change/

SUPPORTING HOUSEHOLD CHANGE

People create consumption emissions and can therefore change

Miscellaneous goods
and services: 4%

Restaurants and
hotels: 4%

Recreation and
culture: 4%

NZ
household
emissions

Transport: 37%

Health: 1%

Food and non-alcoholic
beverages: 24%

Alcoholic beverages,
tobacco and illicit drugs: 3%

Clothing and footwear: 3%

Housing and >
household utilities: 13%
\

Housenhold contents
and services: 4%

Source: Stats NZ consumption emissions 2021 (most recent data available, 2019)
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Income and carbon
emissions

Research from Motu indicates
income is directly proportional
to emissions - those who earn
higher incomes tend to consume
more and therefore create

higher emissions.

Source of graph2 K2 Q& D 2 ABeébmmdidy Be K
Change in Household Consumption Emissions, Motu 2016

Comparing emissions from top, middle and
bottom 20% of emitting households for two
expenditure levels.

$41,000-$47,000 $89,000-$200,000
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Ileat/Dairy Houschold energy - Petrol _ Aar travel - Other



https://motu-www.motu.org.nz/wpapers/16_20.pdf

ACTIONS WITH THE GREATEST IMPACT, kg coze PER YEAR

x Fly less: Holiday in NZ instead of a long-haul flight “
~=> Use your car less: Replace your petrol car with an EV or e-Bike m

ﬁ Use less power and renewable: install off-grid solar power + batteries

ﬁm Shop less: If you do need to shop, buy second hand

N
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But everyone is different - your lifestyle matters
BYAUCKLAND COUNCIL

51 Eat plant based more often: Choose two meat-free days/wk

A" | . |
C{_) Recycle: Reuse plastic bottles and containers for shopping



CARBON FOOTPRINT
CALCULATOR

Gap in the New Zealand market

Education and ongoing behaviour change

Delivers on the United Nations Sustainable Development

Goals and Paris Agreement

1 RESPONSIBLE 1 CLIMATE 1 PARTNERSHIPS
CONSUMPTION ACTION FOR THE GOALS
ANDPRODUCTION

ool K& 3 W

Tool to assist all NZ Councils and corporates meet
regional/business climate objectives
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 DISGOVER

(Y YOUR IMPACT
7+ ONTHE PLAET

60,000 PEOPLE
2,500 TONNES




FUTUREFIT IN BUSINESS —

Programme developed for large NZ businesses, by MY IMIPACT @ k@ 1 5

businesses
Support staff to build resilience and take climate action

12-month staff engagement programme

oc¢

MY CARBON FODTPRINT @ FUTURE FITNESS @
7.2T ATTHE START

AAAAAAA -WEEKLY PROGRESS

Easy to roll out and includes full package of collateral

Business-specific reporting and insights
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TOP TIPS TO



Claudia Wyss Apri
I'm on the #FutureFit bus too!

Not only in my passion for public transport, but also by swapping out meat for some
B super green, healthy lunch and snack options.

. B g Let's make this world a better place not just now, but also for future generations.
Top Tlp #1 & | hope others can join in by being #KALEBLAZERS!
Get senior &
°
leadership on

board early

El
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of Edited
poW“ o the FutureFit crew for the AMAZING goodie basket for our teal
o f us jumping online updating our actions straight away ‘<" Incen
130 Ker® T centre

Nations!

Reception <

Activate your network of
sustainability champions




Top Tip #1 Top Tip #2

Activate your
network of
sustainability
champions

Get senior
leadership on
board early




Top Tip #3
Incentivise
staff with
competitions
and prizes

Spark-

The two overall winners will receive the exclusive
use of a BMW i3 (electric vehicle) for one month.
Plus there’s loads of other prizes up for grabs.

What’s in it for you?

Apart from taking control of your own emissions and doing your part to reduce
climate change, there are also fantastic prizes up for grabs.

You could win:

Exclusive use of a BMW i3 electric vehicle for a whole month (two
to be won)

Samsung Galaxy Active 2 Watch

One night for two at Intercontinental Wellington

One night for two at Sky City Auckland

One night for two at Rydges Latimer Christchurch

Two nights for two at Heritage Queenstown

Plus loads of spot prizes in the form of devices, accessories and
Spark Arena tickets!



An incandescent light bulb
gives off more heat energy
than any other type of bulb.

Top Tip # 4 e
Support of RRET
internal teams
such as comms,

and the right 2 - 0

BIG  RESULT.

[ ) -
i By making small changes, you can «
S help us to create a positive dig

for all of New Zealand

ZFMF@[EE[FHF s 7 ‘ Click on FUTURE FIT under Links on the intranet homepage to sign up or find out more.

" NewZealanders throw
away 295 million single-

EMFMQE’F[]F / Click on FUTURE FIT under Links on the intranet homepage to sign up or find out more.




Top Tip # 4
Support of internal
teams such as
comms, and the
right channel mix

Top Tip #3
Incentivise staff
with competitions
and prizes




Top Tip #5

|dentify
barriers to
action and

(=)
wd
—
(1
b
.
(4~
D
-
(1~
=

N
D
(<&
S
&
=
1~




R

00+ staff (10%) signed up |
50+ staff (17%) completed footg
1tonnesCO2e avoided since May

)ngoing: seniglevel visibility, com
lanning & campaigns f
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For further information:

Nao Guy

Strategic Partnerships Advisor
Nao.guy@aucklandcouncil.govt.nz



mailto:Nao.guy@aucklandcouncil.govt.nz

